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            Background

It is estimated that over 70% of the 280 million people living in the SADC region rely on groundwater as their 
primary source of water, groundwater is critically important for alleviating poverty through improving human 
wellbeing, livelihoods, food production, ecosystems, industries and growing cities in the region. Despite 
varying dependency on groundwater across Member States, groundwater usually provides a critical buffer 
between dry and rainy season, and yet this resource is still not prominently featured in water discourses in 
national, regional and international policies. The 4th SADC Groundwater conference will discuss the 
systems thinking approach and how it could contribute to a water-resilient SADC region.

The systems thinking offers solutions to some groundwater challenges, for example, i) anticipating and 
adapting to climate change impacts on groundwater resources and dependent social-ecological systems ii) 
allocating available water among competing consumptive and environmental water needs, especially at 
times of scarcity iii) establishing the public's trust and acceptance of management decisions, and the 
credibility of underpinning science and iv) building the adaptative capacity of individuals, communities and 
institutions to communicate,  learn and self-adjust to respond timely to incremental and abrupt changes in 
resources conditions. As the globe still battles with Covid-19 pandemic which restricts travelling and large 
gatherings in many Member States, the conference will be held virtually from 10 – 12 November 2021. 

The overarching objective of the conference is to create a platform for key players in the water sector, 
specifically in groundwater to collectively share knowledge, success stories and groundwater challenges 
that impact the region and the continent at large, while ensuring that the groundwater agenda is aggressively 
pitched. 

SADC-GMI is committed to making this conference a permanent feature on its annual calendar, with the first 
instalment being held in 2018. However, the continuation of the conference depends on the support received 
from the partners at all levels, namely national, regional and international. To ensure that the conference 
attains the anticipated very high international standards consistent with the SADC-GMI brand; regionally 
constituted Organizing and Technical Committees were established to spearhead organizational and 
technical quality assurance.  

The SADC–GMI is therefore hereby extending an invitation to 
all key players in the water sector to support 
this initiative in order to foster 
sustainable groundwater 
development in the 
SADC Region. 
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Objectives of the Conference:  

Target audience:

Sponsorship

The primary objective of the conference is to provide a platform for the advancement of knowledge sharing 
on sustainable management of groundwater at national and transboundary levels across SADC Members 
States in light of the threats imposed by the climate change.  

For more information, kindly visit the conference page on the SADC-GMI website,  which 
contains all the information pertaining to the conference.  

The conference will bring together SADC Member State governments, regional institutions, international 
partners, the private sector, academia, scientific community, civil society, and media from around the region 
and beyond.

Why sponsor?

SADC-GMI is a Not-for-Profit Company (NPC) registered in South Africa to deliver its regional mandate as a 
subsidiary structure of the SADC Secretariat in Botswana. As an NPC, most of its activities are funded 
through projects and events. Business sponsorship has been identified in SADC-GMI's Financial 
Sustainability Plan as a significant source of funding for events particularly for its potential to mutually share 
benefits for both the sponsors and the SADC-GMI. Sponsoring an event such as a conference that is 
attracting key regional players increases brand recognition, the organization's perceived image and 
strategically positions the business as a key player in the sector (groundwater sector in this case). It also 
enhances the Corporate Social Responsibility (CSR) standing of the organization.

Our sponsorship benefit sharing perspective emphasizes that: 
• It must serve the business interest of the sponsor
• It must serve the best interests of the event and its participants, and
• It must have a positive impact upon the sponsor's customers or target market

www.sadc-gmi.org
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Brand positioning

Sponsorship outcomes may include the following: 

Requested Forms of Sponsorship 

Depending on your preferred sponsorship level or package, your brand will be included in all conference 
material including abstract book, conference newsletter, PowerPoint templates for the conference, banners 
and other material available to delegates prior, during and after the conference. 

• Maximizing your organization's brand awareness 
• Increasing brand loyalty
• Introducing your organization's brand to people who have never interacted with it before
• Allowing your organization to establish new contacts with decision makers in the public and private 

sectors
• Increases chances of future collaborations

Although certain investment/sponsorship categories are listed below, we do not bind potential sponsors 
to the suggested categories only. SADC-GMI will accept any other denomination of sponsorship amounts, or 
form and sponsorship is negotiable.

Sponsorship includes:
• The opportunity to host two Special sessions during the  conference
• The sponsoring company/institution's logo on the home page of the website
• The sponsoring company will be acknowledged in all conference correspondence; logo included in e-mail 

signature and appear in all electronic communications send to delegates
• The logo will also appear on the online program to be shared on the conference website
• Six participants registration to the conference
• A brochure may be included in the online conference pack shared on the website. (the sponsor needs to 

provide the brochure in advance for inclusion)  

Sponsorship includes:

• The opportunity to host one Special session during the  conference
• The name of the session will include the sponsor's name
• Sponsor's branding in the session venue for the duration of the session 
• The sponsoring company will be acknowledged in all conference correspondence; logo included in e-mail 

signature and appear in all electronic communications sent to delegates
• Three participants registration to the conference
• The sponsoring company's name and logo will be included in the final program
• The sponsor's logo will be placed on the conference website 

Partners and Stakeholders wishing to run special sessions and panel discussions under the sponsorship 
program are requested to submit concept 
no tes  in  l i ne  w i th  the  
conference's theme by 
the 9th of October 
2021. 

A: CASH SPONSORSHIPS

Platinum Sponsorship: R100 000

Gold Sponsorship: R50 000

SPECIAL SESSIONS AND PANEL DISCUSSIONS .
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Silver Sponsorship: R20 000

Bronze Sponsorship: R10 000

B: IN-KIND SPONSORSHIPS

Sponsors under this category will be permitted to negotiate the sponsorship that suits them under 
the various conference sections. Sponsorships outside this list will also be considered.

Book of abstracts/proceedings

• The sponsor's logo will appear on the conference website
• The sponsor's logo will be included in the final program
• The sponsors' logo will be included on the conference newsletter 
• Two participants registration to the conference

Poster session
The opportunity to sponsor the area where the posters will be located during the conference
Sponsorship includes:
• 10 minutes prior to the first poster session for the sponsoring company to address the delegates and invite 

them to the poster session
• Sponsor's branding in the poster area for the duration of the conference
• The sponsor will be acknowledged in the final program and the website
• One participant registration to the conference

Sponsorship includes:
• Sponsor's company name and logo to appear on the front outside cover of the book of abstracts
• One full colour advertisement in the book of abstracts. Complete artwork to be provided by the sponsor
• The sponsor's logo will be placed on the conference website

SADC-GMI is looking forward to your sponsorship of one of the items listed above. Your support will be highly 
appreciated towards this event which has the history of impacting the entire SADC Region and other parts of 
the African continent. 
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Should you be interested in taking one of the Sponsorships enlisted above, kindly contact 
Mr. Thokozani Dlamini:
E-mail:  /  
Cell: +27 62425 3942

The Conference is organized by the Southern African Development Community – Groundwater 
Management Institute (SADC-GMI) in collaboration with other regional and international partners.

   thokozani@sadc-gmi.org conference@sadc-gmi.org
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